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known for producing large-scale waste. We 
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While producing waste is inevitable, we 
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waste throughout our system lifecycle. 
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•	 Providing additional training and 
information for employees, including a 
dedicated internal messaging channel 
just for asking questions about best 
practices in waste management. 

•	 Seeking new recycling streams for 
materials generated on-site. Our quality 
team is now able to recycle a significant 
portion of their waste materials, instead 
of sending everything to the landfill. 

•	 Placing an emphasis on “controllable 
diversion rate.” A company’s diversion 
rate describes what percentage of its 
total waste gets ‘diverted’ from landfills. 
The brewing industry tends to have high 
diversion rates, by default, because the 
top waste product by weight—spent 
grain—has a very useful second life as a 
supplement to cattle feed. By contrast, 
our controllable diversion rate will 
exclude spent grain totals to focus on 
the waste materials that our employees 
actively engage with and dispose of. 
Our current controllable diversion 
rate is 76%. We’ll be targeting a 90% 
controllable reduction target in 2025.

•	 Partnering with a water treatment 
system, which retrieves the waste water 
from our production facility two times 
per week. This water—considered waste 

because it contains leftover yeast and 
malt—can be dangerous to ecosystems 
for its potential to grow bacteria, 
potentially leading to fish kills. Our water 
treatment system repurposes our water 
by delivering it to local farms, where it is 
used as fertilizer for hay and grasses.

 
These diversion practices, along with others 
in past years, grant us the TRUE (Total 
Resource Use and Efficiency) Silver-Level 
Certification for our Southern Mill facility’s 
zero waste efforts. Administered by Green 
Business Certification, TRUE helps facilities 
measure, improve, and recognize zero waste 
performance by encouraging the adoption 
of sustainable waste management and 
reduction practices, which contribute to 
positive environmental, health, and economic 
outcomes.  
 
In 2024, our primary production facility 
achieved a 99.6% diversion rate, with less 
than 0.3% of the waste material generated 
across our operations heading to a landfill.
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Waste

This year, we successfully reduced our 
Scope 1 and Scope 2 emissions from 
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renewable electricity along the way. 
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As a reminder, carbon dioxide is the 
greenhouse gas. Mitigating as much CO2 
production that we can is vital to the 
protection of our atmosphere. Therefore, 
the installation of a nitrogen generator 
at our Southern Mill facility is another 

Greenhouse Gas

Sustainability means more than just 
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responsibility to build local partnerships, 
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In 2024, Creature Comforts maintained the 
responsibility of clearing the litter around 
our local exit ramps via Athens-Clarke 
County’s Adopt-A-Highway program. 
Quarterly, Creature employees head out 
to the ramps and pick up litter and other 
discarded contaminants.  

Focus on Locality

important innovation we introduced to our 
production model in 2024 to reduce the 
output of greenhouse gases. This generator 
converts air into nitrogen by forcing 
compressed air through a filtration medium, 
which has effectively reduced our CO2 
usage by 25% in 2024. We hope to expand 
this practice into other facets of production 
in the coming year. 
 
Having significantly lowered our Scope 1 and 
Scope 2 emissions, we next plan to focus 
on lowering Scope 3 emissions—i.e., value 
chain emissions—in 2025, partnering with 
Georgia Tech’s MBA Program for research, 
recommendation, and development.  

Sustainability has become crucial to our 
relationship with UGA Athletics as well. Last 
fall, we began selling our flagship beers—
Classic City Lager, Tropicalia, and Sip ‘Em 
Seltzer—inside Sanford Stadium, one of the 
country’s largest venues. 

A negative externality of this partnership 
is that cans bearing our logo often end 
up discarded in the stadium and in the 
streets around town after football games. 
As such, Creature Comforts has instituted 
an in-stadium Litter Prevention Squad 
in partnership with UGA’s Office of 
Sustainability as a means to mitigate 
gameday waste.
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To reduce CO2 emissions to 40.0 lbs of CO2e per 1.0 barrel of packaged beer.

2024 GOAL PROGRESS

100%To maintain a 99% diversion rate, ensuring that < 1% of total waste goes to landfill.

2024 GOAL PROGRESS

100%

Our quality team is now able to recycle a significant 
portion of their waste materials, like grain bags, 
instead of sending everything to the landfill. 

Breweries tend to have a high total diversion rate 
naturally, hence our decision to refocus our future 
waste reduction goals on ‘controllable’ diversion.

In 2024, our primary production facility achieved 
a 99.6% diversion rate, with less than 0.3% of the 
waste material generated across our operations 
heading to a landfill.
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Controllable Diversion Rate

Total Diversion Rate

76%

99.6%

Jacob Yarbrough, Director of 
Sustainability, poses near the nitrogen 
generator at our Southern Mill facility.

Each quarter, Creatures pick up litter 
and other discarded contaminants in 
partnership with the Adopt-A-Highway 
Program. 

After 95 years of operation, Sanford 
Stadium introduced onsite alcohol sales in 
the fall of 2024.

We've instituted an in-stadium Litter 
Prevention Squad as a means to mitigate 
gameday waste.
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Fenwick Broyard
Senior Vice President of Commercial Operations

When we started Creature Comforts ten 
years ago, it was built upon a few simple yet 
profound commitments:

•	 To create the sort of company we’d 
always be proud to work for.

•	 To craft the finest beer in our industry.

•	 And to make Athens, GA a better 
community because we’re here. 

 
For the past decade, we’ve pursued these 
ideals with passion and determination. 
And while there’s much still to achieve, we 
believe that progress deserves celebration 
even as we recommit to the work ahead. 

As Adam Beauchamp said so well at the top 
of this report, we aspire to be “a force for 
good in the world.” And this report reflects 
the impact we’re making toward that end. 
Yet, there’s a deeper purpose at the heart 
of everything you’ve just read—the very 
reason Creature Comforts was founded in 
the first place.

The purpose of the Creature Comforts 
Brewing Company is to foster human 
connection. That is why we exist, and that is 
why we brew beer.

It is our honor to carry on the timeless role 
beer has played in bringing people together. 

Conclusion: A Decade of Gratitude

We believe that few things lower barriers 
and build bridges like sharing a drink with 
friends and strangers alike. Our hope is 
that every time a customer enjoys our beer, 
they’re also sharing a bit of themselves—
deepening relationships, elevating 
experiences, and discovering new  
common ground.

So whether you’re welcoming a new 
neighbor with a six-pack of Tropicália or 
celebrating a victory alongside 90,000 fans 
and a Classic City Lager, our call to action 
remains the same: to connect with other 
humans while sharing the Creature Comforts 
of life.

Human connection, in the end, is the 
greatest “force for good” we can unleash 
upon the world. 

And so we close as we began: By raising 
a glass to every partner in this journey—
to each distributor, retailer, community 
partner, customer, and fan who helps bring 
our purpose to life. You, too, are Creature 
Comforts; you are all fellow “Creatures.”

Thank you, and cheers to the start of our 
next decade together.

Dear Creature Comforts Community, 
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